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Elements of the Strategy

	  �Partnership with in-house team

	  Air Support: Pre-scheduled messaging & ads

	   �Mission Control: Listening, optimizing, consulting on 
response tactics

	  Organic Content: Themed posts, graphics

	  Paid Content: Targeted advertising to drive likes & traffic

ONE GIFT – 
Limitless Possibilites   

THE SALVATION ARMY 
AIDED NEARLY 

OF THE U.S. POPULATION 
LAST YEAR 

10%

The Salvation Army served 
nearly 58 million meals last 
year as well as off ered food 
from Salvation Army pantries 
or voucher programs

42,714 Americans received 
medical care

550,000 people helped 
following a disaster.

4.2 million Americans received 
food, clothing, gifts, nursing 
home visits and more at 
Christmas.

More than 180,000 children 
attended 46 Salvation Army 
summer camps or took part 
in local summer day camps 
last year.

Nearly 10 million nights 
of shelter were off ered to 
homeless people in 2011.  

More than 85,000 job 
referrals were given by 
The Salvation Army last year.

186,885 children were cared 
for in Salvation Army day 
cares last year.

The Salvation Army operates 
153 rehabilitation centers and 
helped 178,676 people last 
year with addictions to drugs 
and alcohol.

More than 21 million tangible 
items like clothing, furniture 
and gifts were given to people 
in need.

10%  RESIDENTIAL AND     
 INSTITUTIONAL SERVICES
20% REHABILITATION SERVICES
21%  CORPS AND COMMUNITY   
 CENTER FUNDING
31%  OTHER SOCIAL SERVICES
12%  MANAGEMENT AND GENERAL
6%  FUNDRAISING

OF EVERY DOLLAR 
HELPS A PERSON 

IN NEED

$1

$1

85¢ $1

$1

�

Your gift can provide endless 
possibilities to change a life.  
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Targeted Content Drives Awareness, Engagement
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Paid Media Strengthens Reach & ImpactStrengthening	
  Reach	
  &	
  Impact	
  

Strengthening	
  Reach	
  &	
  Impact	
  

	 	 Targeted ads increased reach 
		  from 100 to 60,000+
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	  Increased Facebook fans from 1,800 to 10,000+ (470%)
	  Achieved $0.85 cost per fan
	  Boosted average daily reach from 42 to 6,909
	  Triggered 7.2 million paid & organic impressions
	  Increased engagement from 7 to 228 people per day

Key Digital Results: EMI
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Eastern Michigan Division
Case Study: The Role of 

Social Media in Donations 
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Analysis:  The Role of Social Media
	  �Social media combines paid, owned, earned (the greatest of these is earned)

	  �Social media has a role when donors share their charitable behavior (earned)

	  �Donations and sharing (likes) increase together

	  �Donors like, likes donate
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Search Traffic Shows Positive ImpactSearch	
  Traffic	
  Shows	
  Posi%ve	
  Impact	
  

-­‐  Google	
  Trends	
  na%onwide	
  data	
  shows	
  	
  
“salva%on	
  army”	
  search	
  traffic	
  highest	
  in	
  Detroit,	
  
Michigan,	
  Dec.	
  2013	
  

 �Google Trends nationwide data shows 
“salvation army” search traffic highest 
in Detroit, Michigan, Oct. - Dec. 2013
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Facebook Affects Search

	 	 �Clear relationship between search and likes

	 	 �When likes increase, search decreases

	 	 �Donors search less when engaging on Facebook
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White Mail and Social Media

	 	 �White mail correlated with daily likes and organic reach

	 	� When page engagements increase, white mail donations decrease  
(donors are donating online)

0	
  

200	
  

400	
  

600	
  

800	
  

1000	
  

1200	
  

1400	
  

0	
  

50	
  

100	
  

150	
  

200	
  

250	
  

300	
  

10
/1/
20
13
	
  

10
/8/
20
13
	
  

10
/15
/20
13
	
  

10
/22
/20
13
	
  

10
/29
/20
13
	
  

11
/5/
20
13
	
  

11
/12
/20
13
	
  

11
/19
/20
13
	
  

11
/26
/20
13
	
  

12
/3/
20
13
	
  

12
/10
/20
13
	
  

12
/17
/20
13
	
  

12
/24
/20
13
	
  

12
/31
/20
13
	
  

White	
  Mail	
  and	
  Social	
  Media	
  

White	
  Mail	
  Dona8ons	
  

Daily	
  New	
  Likes	
  

Organic	
  Reach	
  

Or
ga

ni
c 

re
ac

h



SUMMIT MARKETING  |  10916 STRANG LINE ROAD  |  LENEXA, KANSAS 66215  |  800.843.7347  |  FAX 913.888.2493  |  WWW.SUMMITMARKETING.COM

Lifting Your Success to a Whole New Level 14.

Internet Donations and Social Media

	 	 �Internet donations are correlated positively with daily likes, and organic reach.
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Overall Impact?

	  �White mail Donations  
up 47% from 2012 to 2013

	  �Online Donations  
up 15% 2012-2013

	  �There was no organized  
social media outreach 
campaign in 2012
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Donors Like. Likes Donate. 


